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Steven Rubenstein

PRESIDENT, RUBENSTEIN COMMUNICATIONS
AGE: 38 Forget spin; in the world of public
relations, Steven Rubenstein is the ultimate
wash-and-rinse man. The power broker has
done damage control for Naomi Campbell
and HBO's embattled ex-honcho Chris Al-
brecht, among others, allwhile burnishing the
images of corporate clients like the New York
Post. The son of the godfather of New York
PR, Howard Rubenstein, he's fast becoming
the first guy celebrities and corporations call
in acrisis—provided he hasn't already picked
up the phone to offer advice. Rubenstein's
insider leverage can quash most negative
stories before they get out, but when one
does leak, he uses a frontal attack to con-
trol it. But even that approach is designed to
quell controversy: He starts every conversa-
tion by stating, “I'm not going to lie to you.”




